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Sample Email Copy for Partners/Supporters
You can use the email copy below to share important messages and resources about suicide prevention for Veterans.

If Your Audience is Veterans: Short-Form Email Blurb (e.g., for newsletter inclusion)
If you’re a Veteran who’s struggling, don’t wait until your problems become overwhelming. Reach out today.
In its fifth year, VA and the Ad Council have released new public service advertisements (PSAs) as a part of the ongoing national “Don’t Wait. Reach Out.” campaign. The new videos, titled “You Are a Veteran,” acknowledge that many Veterans wrestle with complex feelings about their service, sometimes questioning whether they deserve Veteran resources and support. 
The “Don’t Wait. Reach Out.” campaign aims to challenge those beliefs by reinforcing a powerful truth: no matter when, where or why they served, every Veteran has earned the right to support.
Everyone has a role to play in suicide prevention. Help us spread the word with the “Don’t Wait. Reach Out” campaign toolkit VA.gov/REACH/spread-the-word.

Veterans, it’s okay to ask for help. Visit VA.gov/REACH for resources today.
If Your Audience is Other Organizations/Non-Veterans (e.g., for newsletter inclusion)

We’re reminding Veterans everywhere to seek help for life challenges before they reach a crisis point.
As a part of the ongoing national “Don’t Wait. Reach Out.” campaign, VA and the Ad Council have released new public service advertisements (PSAs) titled “You Are a Veteran.” The new videos informed by and featuring real Veterans, acknowledge that many Veterans wrestle with complex feelings about their service— sometimes questioning whether they deserve Veteran resources and support. 
The “Don’t Wait. Reach Out.” campaign aims to challenge those beliefs by reinforcing a powerful truth: no matter when, where or why they served, every Veteran has earned the right to support.
Since launch, the campaign has generated strong success with more than $125 million in donated media support and more than 7.3 million visits to VA.gov/REACH. 

Everyone has a part they can play in preventing Veteran suicide, including checking in with the Veterans in their life and encouraging them to visit VA.gov/REACH where they can find resources to help with a variety of issues they may be experiencing. Nobody has to face these challenges alone.
Spread hope that Veterans, and everyone, can overcome life's challenges. Use the “Don’t Wait. Reach Out.” campaign toolkit to help spread the word at VA.gov/REACH/spread-the-word.

Longer-Form Email Announcement (e.g., for standalone email)
[customized salutation]
Everyone can play a role in supporting Veterans in their lives. 

VA (in partnership with the Ad Council) has released new public service advertisements (PSAs) as a part of their ongoing national campaign, “Don’t Wait. Reach Out.” This new work acknowledges that many Veterans wrestle with complex feelings about their service— sometimes questioning whether they deserve Veteran resources and support.

The new videos titled “You Are a Veteran,” aims to challenge those beliefs by reinforcing a powerful truth: no matter when, where or why they served, every Veteran has earned the right to support. The film implores Veterans to seek help if they are experiencing difficulties and emphasizes that everyone has a role to fill in supporting Veterans. Veterans can visit VA.gov/REACH to access various resources available to them. Nobody has to face these challenges alone.

The “Don’t Wait. Reach Out.” campaign is a component of VA’s 10-year strategy to end Veteran suicide, grounded in a comprehensive public health approach that integrates both community-based prevention and clinical intervention. Since launching in October 2021, the campaign has also generated strong success with more than $125 million in donated media support and more than 7.3 million visits to VA.gov/REACH.

Suicide is a complex problem, and stressful life events like divorce or job loss can be risk factors. Everyone has a role to play in preventing Veteran suicide. Help spread the word with the “Don’t Wait. Reach Out.” campaign toolkit at VA.gov/REACH/spread-the-word. At this link, you can find shareable social posts and downloadable graphics to spread the word.

Thank you for supporting Veterans in getting the support they deserve. Together, we can help Veterans overcome life's challenges and prevent crises.
Sincerely, 
Name

High Level/Leadership Longer-Form Email Announcement (e.g., for standalone email)
[customized salutation]
Tragically, as many of us know, our nation’s Veterans are at a higher risk for suicide compared to the general population. But suicide is preventable and there is hope.

VA is releasing two new public service advertisements (PSAs) as a part of our national campaign in partnership with the Ad Council, “Don’t Wait. Reach Out.” We know that many Veterans wrestle with complex feelings about their service— sometimes questioning whether they deserve Veteran resources and support. To encourage Veterans to reach out for help if they’re struggling, the new materials reinforce a powerful truth: no matter when, where or why they served, every Veteran has earned the right to support.
Watch “You Are a Veteran” PSA. 

Through these impactful videos, we are encouraging Veterans who may be struggling to seek support. Veterans can visit VA.gov/REACH to explore the variety of available resources designed to help navigate life's challenges.
The “Don’t Wait. Reach Out.” campaign is a component of VA’s 10-year strategy to end Veteran suicide, grounded in a comprehensive public health approach that integrates both community-based prevention and clinical intervention. Since launching in October 2021, the campaign has also generated strong success with more than $125 million in donated media support and more than 7.3 million visits to VA.gov/REACH.

Additionally, over these past five years: 

· A projected 3.4 million Veterans who are currently struggling and are aware of the campaign have taken action to reach out for help. 
· The “Don’t Wait. Reach Out.” campaign has reached 8.1 million Veterans, according to Ad Council campaign tracking studies. This is approximately 46% of Veterans in the U.S.
· Nearly one-third of Veterans (35%) are familiar with the campaign’s VA.gov/REACH website. 

Help spread the word with the “Don’t Wait. Reach Out.” campaign toolkit at VA.gov/REACH/spread-the-word. At this link, you can find shareable social posts and downloadable graphics to spread the word.
Thank you for supporting Veterans in getting the support they deserve. Together, we can help Veterans overcome life's challenges and prevent crises.
Sincerely, 
Name
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